
Atlanta Apparel is justly proud of its 
premiere Luxe category, its juried and 
highest-priced group at the February 
market. While the sampling of lines 
below evidences the wide range of 
products on display, what they all have 
in common is a dedication to producing 
for their clients what they want: the 
highest-quality goods with unique 
personality at a reasonable price. 

Daniel Wellington
Daniel Wellington is committed to 
delivering what everyone wants in a 
great timepiece: style, dependability, 
and affordability. Named by founder 
Filip Tysander after an “intriguing” and 
“genteel” man of “impeccable style” he 
met, the company strives to bring to its 
watches “a timeless style of fashion” 
inspired by Daniel Wellington himself. 
The 5-year-old company has shown 
strong growth based on giving its 
customers, men and women, a classic, 
quality product that transcends age 
groups. With designs that complement 
a wide customer base, Daniel Wellington 
watches easily travel from casual day-
to-day life to black-tie events. One of 
the keys to the company’s success is its 
dedication to maintaining an affordable 
price point while providing on-trend 
watches that add style to whatever the 
occasion calls for. 

Diana Rosh
“Color and novelty furs are retailing 
like crazy,” says Diana Rosh. That is 
good news for the high-end couture 
company that specializes in unique 
fur designs for a 
discerning clientele. 
Her customers, who 
fall between 30 and 
60 and have an eye 
for designer looks, 
are taken by Rosh’s 
blend of fashion and 
versatility as well 
as her price points: 
under $1,000 for a 
fur coat or jacket and under $350 for a 
vest or shawl. Rosh’s signature is her 
highest-quality furs and fabrics coupled 
with her innovative designs, which 
offer uncommon pairings of exotic furs 
blended with lace, silk, knits, leather, 
and cashmere.  Diana Rosh furs hang in 
the finest specialty stores, but she also 
does private label for Neiman Marcus 
and Nordstrom. 

Repeat Cashmere
Repeat Cashmere is 
all about the highest-
quality, luxury yarns 
fabricated into stylish, 
sophisticated pieces 
that stand the test 
of time. “Repeat” 
means reinventing 
classic styles each 
season with a new and 
fashion-forward twist. 
With a palette worked around neutrals, 

Repeat offers four sub-collections 
under its label: Repeat Cashmere, 
novel knitwear for customers ranging 
from their mid-20s to mid-60s; Easy 
Knit, for customers looking for classic, 
luxurious basics; Silver Edition, the more 
sophisticated group and the “epitome of 
luxury with more attention to detail using 
fine yarns and embellishments”; and 
Dtlm, the contemporary trend-driven 
collection “coveted by up-and-coming 
fashionistas.” For 2016, the focus is on 
layering. Repeat promises many new 
takes on the classic poncho and travel 
wraps, plus new yarn combinations in 
classic styles that feature “a touch of 
novelty.” 

Suzi Roher
Toronto-based Suzi Roher is known for 
her fabulous belts, worn by fans ranging 
from the Duchess of Cambridge to Joni 
Mitchell to Kim Kardashian. Now in its 
35th year, the company is becoming 
equally well known for its line of fabulous 
scarves. 
Original 
prints offer 
stunning, 
unique 
images 
that mark 
them as 
something special. “Our scarves are 
especially autobiographical,” says 
Roher, “mimicking our recent travel 
experiences, newest muses, and our 
freshest feelings about the evolving and 
often ironic world around us.” Targeted 
at “a sophisticated, modern woman who 
appreciates great quality and an artistic 
sensibility,” the Spring 2016 collection 
is a fascinating mix of prints in silk and 
Modal, woven and printed in Italy’s finest 
mills—perfect for Roher’s retail customer 
looking for “something that is both 
unusual and gorgeous.” 

Virgins Saints & Angels
The handcrafted jewelry line Virgins 
Saints & Angels (or VSA as it is known) 
is for “sophisticated, spiritual, fun, and 
cheeky women who have personal style 
and who appreciate luxury and artisanal 
jewelry.” Produced by skilled artisans 
in San Miguel de Allende, Mexico City, 
and Rhode 
Island, the pieces 
combine timeless 
flair with the 
Gothic and edgy, 
using traditional 
symbols of 
protection and 
good fortune for 
unique jewelry 
that has a 
personality of its own. This year brings 
the Eye of Fatima collection inspired 
by Middle Eastern Hamsa and Fatima 
charms; the M medallion collection 
with gemstones and hip, trending color 
beads; and Lil’ Bennie from the San 
Benito collection, which has four crystals 
surrounding a medallion serving as a 
“compass, always guiding to the light for 
those who wear it.”

The next edition of the Atlanta Apparel 
market takes place Feb. 4–8.///
////////

Fashionably Stylish Luxury 
at Atlanta Apparel Market

advertisement


